
NO KID HUNGRY UNITES CEOs TO HELP END SUMMER HUNGER

Summer should be a time of joy for every child in America. But for 
millions of children facing hunger, it brings uncertainty. When the 
school year ends, so do the meals they rely on.  

We can change this – right now. 

In partnership with No Kid Hungry, we have launched the CEO 
Pledge to End Summer Hunger—a movement that calls on 
corporate leaders to raise funds and use our voices to advocate for 
expanded programs to feed more kids during the summer.

Feeding kids is an issue that unites us as Americans. Thanks to a 
bipartisan bill passed by Congress, we stand to increase the number 
of children receiving summertime meals from 2.8 million to 30 
million, nationwide. This legislation will be transformative for kids 
facing hunger, but only if communities have what they need to make 
these expanded programs successful. The hard work starts now.

Join us and No Kid Hungry at NoKidHungry.org/ceopledge in the 
CEO Pledge to End Summer Hunger. Together, we can build 
stronger communities where every child has the nutrition they 
need to succeed.

Sincerely,  

Christine Barone, Dutch Bros Co�ee
Paul Brown, Inspire Brands
Noah Glass, Olo
Darin Harris, Jack in the Box
Barry McGowan, Fogo de Chão
Danny Meyer, Union Square Hospitality Group
Brian Niccol, Chipotle Mexican Grill 
Tony Spring, Macy's, Inc.
Kelli Valade, Denny's
Charles Watson, Tropical Smoothie Cafe


